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EXICUTIVE SUMMERY 

 

 

Project is an exchange of knowledge and experience exchange between the students as 

well as the organization. The project helps students from deciding whether they want to 

stay in their current job path or change it. A project is a commitment to working for an 

organization for a set, limited period of time. 

The project also aids in the creation of a network of contacts, the collecting of reference 

letters that may be included on a resume, and the addition of particular knowledge to a 

resume. Projects are commonly utilized as a technique to build capabilities while learning 

in a working background by applying theory in practice. We get to learn about various 

positions and duties that can be useful in the future while working on a project with an 

organization. As a result, this helps the interns to fulfil their responsibilities when still in 

graduation. 

The fourth semester project, which lasted for six weeks, helped us to gain knowledge and 

experience about the corporate world. 

The topic mentioned earlier enables us for understanding essential component of every 

organization and its importance of knowing how it affects customers. The introduction to 

the project is covered in the first chapter of this study. The first chapter is an overview of 

the industry, followed by a chapter on the company, which includes a background on the 

company's SWOT analysis and other general information about the company. The third 

chapter is based on an examination of the literature, followed by a chapter on the 

theoretical background, followed by a chapter on data analysis and the interpretation of 

respondents' collected data, and the final chapter provides information on the summary 

of findings and any necessary recommendations. An essential component of the VTU 

MBA curriculum is the project work Provide exposure to and knowledge about this 

industry. 
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