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EXECUTIVE SUMMARY 

 

The Project Work on Exploring the Influence of Eco-Friendly Packaging on 

Consumer Perceptions of Dairy Products: A Case Study on Nandini's 

Environmental Sustainability Effort. In a rapidly evolving business landscape 

driven by heightened environmental consciousness, organizations are redefining 

their strategies to integrate sustainability initiatives. This project delves into how 

using eco-friendly packaging affects what people think about Nandini's dairy 

products. Nandini, a well-known dairy brand, is making an effort to use 

packaging that's better for the environment.  

The goal is to see if this change makes customers like the brand more and if it 

influences their choices when buying dairy products. The research surveyed a 

bunch of different people to ask about what they know about Nandini's eco-

friendly efforts and how it impacts their thoughts about the brand.  

The study finds that using eco-friendly packaging makes consumers view 

Nandini positively, linking sustainability with the brand's image. Consumers 

who care about the environment are more likely to buy Nandini products due to 

their eco-friendly approach. As sustainability becomes an increasingly dominant 

determinant in consumer preferences, this project contributes substantial 

insights for businesses aiming to bolster brand image and consumer allegiance 

through sustainable endeavors. Nandini's strategic move serves as an exemplar 

of the potential rewards that ensue when companies align with evolving 

consumer values and contribute to a more sustainable future. 

This study investigating the impact of Nandini's environmental sustainability 

effort through eco-friendly packaging on consumer perceptions of dairy 

products has revealed compelling insights. The findings indicate a clear link 

between the adoption of sustainable packaging practices and positive consumer 

attitudes towards the brand. As businesses globally strive to balance consumer 

expectations with ecological concerns, Nandini's journey serves as a promising 

model, demonstrating that purposeful sustainability efforts can enhance 

consumer perceptions and contribute to a greener future. 

 


