
Course Code 

Teaching Hours/Week (L:T:P) 
Credits 

Course Objectives 

2 
1. To understand the important concepts related to c-marketing 

DIGITAL MARKETING MANAGEMENT 

20MBAMM403 

3. To acquaint the students with the latest techniques of e-marketing. 

Module -2 Display Advertising 

3:0:0 

To learn the use of different clectronic media for designing marketing activities. 

Module-1 Introduction to Digital Marketing 

03 

Concept of Display Advertising, types of display ads, buying models, display plan 

Module -3 Search Engine Advertising 

Concept of Digital Marketing, Origin, traditional versus Digital Marketing. Digital Marketing Strategy- The P 
0-E-M Framework, Segmenting and customising Messages, Digital Landscape. Digital advertising Market in 
India. Skills required in Digital Marketing, Digital Marketing Plan 

Live Project: Create a digital marketing plan 
Module 4 Social Media Marketing 

Face Book Marketing: Facebook for business & facebook insights 
Linkedin Marketing: Linkedln Strategy, Linkedln Analytics 

Targeting- contextual targeting placement targeting, remarketing, interest categories, geographc and language 
tagging. demographics, mobile, other targeting methods. Programmatic digital advertising, You Tube 
Advertising. 

Understanding Ad Placement, Understanding Ad Ranks, Creating First Ad Campaign, Performance Reports. 
Social Media Marketing: Building a successful Strategy 

Twitter Marketing: Building Content Strategy, twitter usage, Twitter Analytics 

Live Project: Create a mobile advertising project. 

Course outcomes: 

2 

Module -6 Search Engine Optimization 

Instagram & Snanpchat: Objectives of Instagram, Hashtags. What is Snanpchat. Digital Public Relations 
Module -5 Mobile Marketing 7 hours 

At the end of the course the student will be able to: 

4. 

1. Recognize appropriate e-marketing objectives. 

CIE Marks 
SEE Marks 
Exam Hours 

Mobile Usage, Mobile Advertising- Mobile Advertising Models, advantages of Mobile advertising, Mobile 
Marketing Toolkit, Mobile Marketing features- Location based services, Social marketing on mobile, QR Codes, 
Augmented Reality, Gamification.Tracking mobile campaigns- Mobile Analytics. 

Appreciate the e-commerce framework and technology. 

Practical Components: 

7 hours 

3 Illustrate the use of search engine marketing, online advertising and marketing strategies. 
Develop social media strategy's to solve business problems. 

7 hours 

Search Engine Optimization: How search engines work, concept of search engine optimisation (SEO), On age 
Optimisation, Off Page Optimisation, Social media Reach, Maintenance- SEO tactics, Google Search Engine, 
Web Analytics- Key Metrics- concepts only 

Students will learn to createa digital marketing plan. 
Students will learn to create a mobile advertising project. 

7 hours 

7 hours 

40 

60 
03 

5 hours 
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SI 
No 

2 

Question paper pattern: 

3 

CO 

Textbooks 

CO1 

1 

CO2 

2 

CO3 

3 

CO4 

The SEE question paper will be set for 100 marks and the marks scored will be proportionately reduced to 60. 

CO-PO MAPPING 

PO1 

X 

Digital Marketing 

X 

Reference Books 

Each full question is for 20 marks. 
The question paper will have 8 full questions carrying equal marks. 

100 percent theory in the SEE. 

PO2 PO3 

Title of the book 

4 Social Media Marketing 

X 

Each full question will have sub question covering all the topics under a Module. 

Digital Marketing 

The students will have to answer five full questions; selecting four full question from question number 

one to seven and question number eight is compulsory. 

Digital Marketing 

PO 

Markeing 4.0: Moving from 
Traditinal to Digital 

Digital Marketing 

Fundamentals of Digital Marketing 

X 

PO4 PO5 

X 

Name of the Author/s 

Seema Gupta 

Philip Kotler, Hermawan 
Kartajaya, Iwan 
Setiawan 

Puneet Bhatia 

Tracy L Tuten, Michael 
R Solomon 

Swaminathan T N, 
Karthik Kumar 

Hanlon 

Ian Dodson 

Publisher Name 

McGraw Hill 
Education 

Wiley 

Pearson 

Sage Publications 

Cengage Learning 
India Pvt. Ltd 
Sage Publications 

Wiley 

Edition and 

year 

2017 

2017 

2/e, 2014 

3/e, 2020 

2019 

2/e, 2017 

2016 
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