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Course outcomes:
At the end of the course the student will be able to:

I.  Display keen interest and orientation towards entrepreneurship,
setup a business and to think creatively.

To know about the various business models and B-Plans across Business sectors.
Able to understand the importance of marketing and different forms of businesses.
Become aware about various sources of funding and institutions supporting entrepreneurs,

Awareness about legal aspects and ways to protect the ideas. _
To understand the ways of starting a company and to know how to protect their ideas.

entrepreneurial opportunity Modules’ in order to
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Practical Component;
*  Make a businesg plan for y

modify accordingly and pr
*  Analyze the performance
firms? Does 3 family firm
Design a Business Moge

*  Studya local for-profit b

Practices you come acro

Question Paper pattern:

Textbooks

SI Title of the book
No
1 Vasant Desaj

2 Donald F. Kuratko and
Richard M, Hodgetts

in a business plan -
our intended business - talk to bankers to find out what they look for

esent it in the class, ed to the performance of other
of listed family firms. How is their performance compar 9

successfully manage to create wealth for non-family investors

Canvas

ills and
B _ ich of the Skl“s
cneur to find out his/her major motivations to start a business - wh
. d in the entreprencur?
-Examine how he/she started a busi

usiness and try to list out the positive social impacts of the business.
*  Visit a trade show and

; . show - make a list of good
try to compare the marketing activities of various stalls in that show - m
$s in the show,
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The SEE question Paper will be set for 100 marks and the marks scored will be proportionately reduced to 60,

®  The question paper will have § fy]) questi i

*  Each full question is for 20 marks,
Each full question will have sy

® The students will have to ans

seven and question number ej

* 100 percent theory in the SE

ness, funding opted, protection of ideas etc.

b question covering al the topics under a Module,
wer five full questions; selectj
ght is compulsory,

E.

ng four full question from question number one to

Name of the Author/s

Publisher Name Edition and year
The Dynamics of Himalaya 2010
Entrepreneuria) Development Publishing House
and Management
Entrepreneurshi p South-Western 2012

Reference Books

1 Gupta S.L., Arun Mitta]

L _

Entrepreneurship Development International Book 2012
. House
2 Sudha G. S Management and Indus Valley 2009
Entreprcneurship Development Publication
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