






















































In teams students can be asked to give presentations about various types of jobs (regular, temporary, full time, part time. apprentice, contractual, and outsourcing) in different 
industries along with its advantages and disadvantages 
In Teams, select and analyze any two of the Job postings advertisements in Newspapers to 
know more about job description and job specification mentioned in each advertisement for 

every post. 
Obtain online access to the resume data base of Naukri.com or Monsterindia.com for a week 
give at least four Job Descriptions and specification to each student, to search and download 
from the data base at least five resumes for cach positions. 
Students can identify 4 or 5 jobs of their interest and can create Advertisements for the same 

imaging that they are Proprictors of the eompanies and hiring for these positions. 
Debate on Advantages and disadvantages of hiring external and Internal for the selected jobs 
like 
Police Constable, Doctor, CEO, Mechanical Engineer, Professor etc., 
Role play: Students can do the role play for the entire process of hiring and selecting 3 or 4 
selected roles in a specitic industry. 

RECOMMENDED BOOKS: 
Human Resource Selection, Robert D. Gatewood and Hubert S. I, South western Cengage 
Leaming, Mason, Ohio, 2001. 
Recruitment and Selection -Theory and Practice. Dipak kumar Bhattacharya Cengage 

Leaming 
Staffing Organization, Herbert G. Heneman II, Timothy A. Judge, 5 Edition, McGraw Hill 
International. 
Recruitment and Selection, Elearn, Revised Edition, Routledge, 2009 
Online Recruiting and Selection: Innovations in Talent Acquisition, Douglas H. Reynolds, 
John A. Weiner, John Wiley & Sons, 2009. 
Effective Recruitment and Selection Practices, R. L. Compton, William J. Morrissey, Alan R. 
Nankervis, Bill Morrissey, CCH Australia Limited, 2009. 

REFERENCE BOOKS: 
Employee Selection, Lilly M Berry, I edition, Cengage Learning, 2002. 
Hiring&keeping the best people, HBS Press, 2013, ISBN: 1422131785, 9781422131787 
Human Resource Planning, Dipak Kumar Bhattacharyya, 2nd edition, Excel Books, 2009, 
ISBN: 8174464980, 9788174464989 
High performance hiring by Robert W. Wendover, Crisp Publication, Californi�, 199I 

Dept. of Business Administration Alva's Institute of Engg. & Technology 

*** 

COMPENSATION AND BENEFITS iIJAR-574 225 
: 16MBA HR303 IA Marks : 20 Subject Code 

No. of Lecture Hours/ Week 
Total Number of Lecture Hours 

03 Exam Hours : 03 

56 Exam Marks : 80 

Practical Component : 02 Hours/ Week 

Course Objectives 
To know the theoretical and practical developments in the area of compensation and benefits. 
To discuss the strategic importance of compensation for the achievement of organizational goals. 

42 



.Tounderstandthe relationship between compensation objectives and business strategy. 
To discuss the role of compensation in attracting, motivating, and retaining a high-quality 

workforce. 
Course Outcomes: 
The students will be able to 

Gain insights of various conceptual aspects of Compensation and Benefíts. 
Determine the performance based compensation system for business excellence. 
Understand the Legal & Administrative Issues in Compensation Global Compensation 

(7 Hours) 
concepts of 

Compensation(wages, salary, benefits, DA, consolidated pay, Equity based programs, commission, 
reward, remuneration, bonus ctc.,), Types of Compensation Management- The Pay Model, Strategic 
Pay Policies, Strategic Perspectives of Pay, Strategic Pay Decisions, Best Practices vs Best Fit 

Unit 
Introduction to Compensation: Definition of Compensation, Basic 

Options 

(5 Hours) Unit 2: 
Internal Alignment: Definition of Internal Alignment, Internal Pay Structures, Stratecgic Choices In 

Internal Alignment Design, Internal Structure 

(7Hours) Unit 3: 
Job Evaluation: Definition of Job Evaluation, Major Decisions in Job Evaluation, Job Evaluation 
Methods, Final Result Pay Structure- various methods of calculation of compensation: Straight 
Piece Rate Method, Flat Time Rate Method, Halsey Premium Bonus Plan, Rowan Premium Bonus 
Plan, Taylor Differential Piece Rate Method 

(8Hours) Unit 4: 
Determining External Competitiveness and Benefits Management: 
Competitiveness: Definition of Competitiveness, Pay Policy Alternatives, Wage Surveys, 
Interpreting Survey Results, Pay Policy Linc, Pay Grades 
Benefits: Benefits Determination Process, Valuc of Bencfits, Legally Required Bencfits, Retirement, 

Medical, & Other Benefts 

Unit 5: (9 Hours) 
Performance Based Compensation System: 
Employee Contributions: Pay For Performance (PFP): Rewarding Desired Behaviors, Designing 
PFP Plans, Merit Pay/Variable Pay, Individual vs. Group Incentives, Long Term Incentives. 

Compensation of Special Groups, Compensation Strategics for Special Groups 

Unit 6: (20 Hours) 
Legal & Administrative Issues in Compensation Global Compensatlon: Legal 
Discrimination, Comparable Worth, Budgels and Administration: Recognizing Variations, Social 

Contract, Culture & Pay, Strategic Choices in Global Compensation, Comparing Systems, Expatriate 

Pay 
Practical Components 

Issues y 

Students must prepare a comprehensive compensation plan to be offered to a Sales 

Exccutive, A General Manager and The CEO of an organization. 
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Students to collect information from an IT organization regarding the Cost To Company of 
an employee. 
Students have to prepare questionnaire for conducting wage survey and carry out wage 
survey for any selected sector and prepare a report for the same. 
Solve various case studies. 
Students must compare and analyze compensation practices in different countries. 

Students to calculate the bonus amount eligible to an employee working as a HR Exccutive 
for the past 10 years in an automobile manufacturing organization. 

RECOMMENDED BOOKS: 
Compensation & Reward Management, BD Singh, 2edition, Excel BOOKS, 2012. 
Compensation, Milkovich& Newman, 6 edition, Irwin/McGraw-Hill. 
Compensation and Benefit Design, Bashker D. Biswas, FT Press, 2012. 
An Introduction to Executive Compensation, Steven Balsam, Academic Press, 2002. 

REFERENCE BOOKS: 
Strategic Compensation, Joseph J. Martocchio, 3d Edition, Prentice Hal1, 2004. 
Compensation Management in a Knowledge based world, Richard I. Anderson, 10" edition, 
Pearson Education 
Compensation Management, ErSoniShyam Singh, Excel Books. 

DEAN 

Dept. of Business 
Administration 

Alva's Institute of Engg. & Technology 

MIJAR 574 225 

LEARNING AND DEVELOPMENT 

:16MBA HR304 Subject Code 

No. of Lecture Hours/Week 
Total Number of Lecture Hours 

IA Marks 20 
Exam Hours :03 
Exam Marks 80 

:03 
56 

Practical Component :02 Hours/ Week 

Course Objectives: 
To enable students to be aware of the field of learning and development and its role in 
optimizing performance. 
To make students understand the process of analyzing training needs and evaluating training 

programs 
To provide the students an overview of the various Training and Management Development 
Method 

Course Outcomes: 
The Students will be able to 

Understand the concepts of learning and development and its role. 
Learn various contemporary methods of learning and development. 
Gain insights of various training evaluation methods and career planning. 

Unit 1: (8 Hours) 
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I 

• Payment of Gratuity Act 1972, 
• Employees' Provident Fund and Miscellaneous Provisions Act 1952; 
• Payment of Bonus Act, 1965. 
• Employees Compensation Act in 201 3 

NO PRACTICAL COMPONENT 

RECOMMENDED BOOKS: 
• Labor Laws for Managers, BD Singh, Excel Books, 2009 
• Industrial Relations and Labor laws, SC Srivatava, 5th Edition, Vikas Publications. 
• Elements of Mercantile Law - N. D Kapoor, Sultan Chand, 2004. 
• Industrial Relations and Labour Legislations, Piyali Ghosh &ShefaliNandan, TMH. 
• Labor Industrial Laws, Dr. V. G. Goswami, Eighth Edition, Central Law Agency, Allahabad 

REFERENCE BOOKS: 
Industrial Relations, Trade Unions &Labour Legislation, P RN Sinha et al , Pearson 
Education, 2004. 

• Bare Acts 
• Industrial Relations and labor laws, ArunMonappa, RanjeetNambudiri, PatturajuSelvaraj, 

TMH, 1997. 
• Industrial relations, trade unions and labor legislations, PR N Sinha, InduBala Sinha, Seema 

PriyadarshiniShekar, Pearson Education, 2013. ~ :2_j~ 11 p 

RECRUITMENT & SELECTION 

;\ -i\ J " 

Dept. !Jf Busin~;s-~dminlstmtl11 •· 
_Alva's Institute of Engg, & Tochnoi, 

·. 
2
M
0
1JAR-!i74 225 Subject Code 

Number of Lecture Hours/Week 
Number of Lecture Hours 
Practical Component 

Course Objectives: 

: 16MBA HR302 
: 03 
: 56 
: 02 Hours/ Week 

To understand and apply the policies and procedures ofrecruitment 

IA Marks 
Exam Hours:03 
Exam Marks: 80 

• To provide a conceptual framework of Selection Procedure in the Industry. 
• To understand the new concepts and techniques of recruitment and Selection in the 

Corporate. 

Course Outcomes: 
The students should be able to 

► Learn the various recruitment policies and procedures. 
► Equip with conceptual framework of selection procedures. 
► Gain insights of the latest concepts and techniques used in recruitment and selection. 

Unit I: (6 Houn) 
Job Analysis: Meaning, definition and purpose. Methods of job analysis: job analysis interviews, job 
analysis questionnaire, task analysis inventory, position analysis questionnaire, subject expert 
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• 

• In teams students can be asked to give presentations about various types of jobs (regular, 
temporary. full time, part time. apprentice, contractual, and outsourcing) in different 
industries along with its advantages and disadvantages 

• In Teams, select and analyze any two of the Job postings advertisements in Newspapers to 
know more about job description and job specification mentioned in each advertisement for 
every post 

• Obtain online access to the resume data base of Naukri.com or Monsterindia.com for a week 

give at least four Job Descriptions and specification to each student, to search and download 
from the data base at least fi,·e resumes for each positions. 

• Students can identify 4 or 5 jobs of their interest and can create Advertisements for the same 
imaging that they are Proprietors of the companies and hiring for these positions. 

• Debate on Advantages and disadvantages of hiring external and Internal for the selected jobs 
like 

• Police Constable, Doctor, CEO, Mechanical Engineer, Professor etc., 

• Role play: Students can do the role play for the entire process of hiring and selecting 3 or 4 

selected roles in a specific industry. 

RECOMMENDED BOOKS: 
Human Resource Selection, Robert D. Gatewood and Hubert S. I, South western Cengage 
Learning, Mason, Ohio, 200 I . 
Recruitment and Selection -Theory and Practice. Dipak kumar Bhattacharya Cengage 
Leaming. 
Staffing Organization, Herbert G. Heneman ill, Timothy A. Judge, 5•Edition, McGraw Hill 
International. 
Recruitment and Selection, Eleam, Revised Edition, Routledge, 2009. 
Online Recruiting and Selection: Innovations in Talent Acquisition, Douglas H. Reynolds, 
John A. Weiner, John Wiley & Sons, 2009. 
Effective Recruitment and Selection Practices, R. L. Compton, William J. Morrissey, Alan R. 
Nankervis, Bill Morrissey, CCH Australia Limited, 2009. 

REFERENCE BOOKS: 
Employee Selection, Lilly M Berry, I edition, Cengage Learning, 2002. 
Hiring & keeping the best people, HBS Press, 2013, ISBN: 1422131785, 9781422131787 
Human Resource Planning, Dipak Kumar Bhattacharyya, 2nd edition, Excel Books, 2009, 

ISBN: 8174464980, 9788 I 74464989 = Ci;; 
High performance hi.ring by Robert W. Wendover, Crisp Publication, Californi~ f!~?J :df=Jz@z? 

*** Dem. of Busine- . . 
A/,,a's lnstirut f -,s Administration 

e o Engg & Ti _. 
COMPENSATION AND BENEFITS !,:/JAR _ 574 225 

e~nnclogy 

Subject Code 
No. of Lecture Hours I Week 
Total Number of Lecture Hours 
Practical Component 

Course Objectives 

: I 6MBA HR303 
: 03 
: 56 
: 02 Hours I Week 

IA Marks : 20 
Exam Hours : 03 
Exam Marks : 80 

• To know the theoretical and practical developments in the area of compensation and benefits. 

• To discuss the strategic importance of compensation for the achievement of organizational goals. 
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Emerging Issues: Online Governance and ICANN - Jurisdiction - Fraud - Consumer L~yalty ?f 

Website-Services - The Quadratic Effe,ct of Flow - Role of Technology Readmess m 

Developing Trust and Loyalty for E-Services in Developing Countries 

Practical Component: 
• Students can form a team and identify Internet Properties & its Marketing Implication 

• Students can choose a Website for analysis based on its content, design, usability, 

attractiveness and other website properties 

• Students can conduct a survey on Consumer who use internet marketing to identify the 

pros and cons of e-marketing. 

• Students can do a project on branding strategies using internet marketing. 

• Students can write a report on Google advertising strategies 

• Students can discuss about traditional offline business in the online world. 

RECOMMENDED BOOKS: . 
• 

• 

• 

• 

E-Marketing, Judy Strauss and Raymond Frost, Prentice Hall, 6th Edition, 2013 

Internet Marketing: Integrating Online and Offline Strategies. M. L. Roberts and Debra 

Zahay, 3rd edition, Cengage Publishing, 2013 

Digital Marketing: Strategy, Implementation and Practice, Chaffey D., Ellis-Chadwick, 

5th Edition, F., Pearson, 2012. 

E Marketing - The essential guide to online marketing, Rob Stokes, Flat 

world.knowledge, 20 I 0. 

E-marketing in Developed and Developing Countries: Emerging Practices, Hatem El­

Gohary and Riyadh Eid, IGI Global, 2013 

REFERENCE BOOKS: . . 

. 

. 

The Essential Guide to Online Marketing, Rob Strokes, Quirk, ISBN: 9781936126323 

The New Rules of Marketing and PR: How to Use Social Media, Biogs, News 

Releases,Online Video, and Viral Marketing to Reach Buyers Directly, David Meerman 

Scott, 200Edition, Jan 2010 

E-Commerce: An Indian Perspective, P. T. Joseph, Prentice Hall, 4th Edition, 2013 

Electronic Commerce: A Simplified Approach, Munesh Chandra Trivedi 

JaicoPublishing House, 2011 . 
' 

Online Display Advertising: Targeting and Obtrusiveness, Marketing Science, 

Goldfarband Tucker, May-June 2011. - ====,,=,;--, 

@fii~ 
~EAN 

STRATEGIC BRAND MANAGEMENT Dept. of Business Administration 

Subject Code : 16MBA MM404 IA Marl®'s l1£{iitute of Engg. & Technology 

Number of Lecture Hours/Week : 03 Exam Hours: 03 MIJAR - 57 4 225 

Num~r of Lecture Hours : 56 Exam Marks: 80 

Practical Component : 02 Hours/ Week 

Objectives: 
• To appreciate the relationship between corporate strategy and Brand Management. 
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• To explore the various issues related to Brand Management, brand association, brand 

identity, brand architecture, leveraging brand assets, brand portfolio management. 

• To develop familiarity and competence with the strategies and tactics involved in 

building, leveraging and defending strong brands in different sectors. 

Outcomes: 
The student should be able to: 

► Develop skills for managing brands strategically. 

► Compare and contrast the elements of product and brand management. 

► Assess growth-opportunities for brands, e.g., brand extension strategies 

► Critique the different measures of brand equity. 

Unit 1: (8 Hours) 

Introduction to the concept of Brand Management: 
Brand -Meaning, Definition, Evolution of Brands, Functions of Brand to consumer, Role 

otBrand-Advantages of Brand, Product Vs Brand, 
Branding- Meaning, Creation of Brands through goods, services, people, Organisation, 

Retailstores, places, online, entertainment, ideas, challenges to Brand builders 

Brand Management-Meaning & Definition. 
Strategic Brand Management Process-Meaning, Steps in Brand Management Process Strong 

Indian Brands 

Unit 2: (8 Hours) 

Customer Based Brand Equity: 
Customer Based Brand Equity-Meaning, Model of CBBE 

Brand Equity: Meaning, Sources, Steps in Building Brands, Brand building blocks­

Resonance,Judgments, Feelings, performance, imagery, salience-Brand Building Implications, 

DavidAaker's Brand Equity Model. 
Brand Identity & Positioning: Mea'):llllg of Brand identity, Need for Identity & 

Positioning,Dimensions of brand identity, Brand identity prism, 

Brand positioning - Meaning, Point of parity & Point of difference, positioning guidelines 

Brand Value: Definition, Core Brand values, Brand mantras, Internal branding, 

Unit 3: (10 Hours) 

Choosing Brand Elements to Build Brand Equity: 
Criteria for choosing brand elements, options & tactics for brand elements-Brand name, 

Namingguidelines, Naming procedure, Awareness, Brand Associations, Logos & Symbols & 

theirbenefits, Characters & Benefits, Slogans & Benefits, Packaging. 

Leveraging Brand Knowledge: 
Meaning of Brand Knowledge, Dimensions of Brand Knowledge, Meaning of 

LeveragingSecondary Brand Knowledge & Conceptualizing the leverage process. 

Unit 4: (10 Hours) 

Brand Value chain- Designing Brand Tracking studies, Establishing brand Equity Management 

Systems. 
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Methods for measuring Brand Equity- Quantitative Techniques & Quantitative 

Techniques,Comparative methods-Brand based comparisons, marketing based comparisons­

ConjointAnalysis, Holistic methods. 
Managing Brand Equity:Brand Reinforcement, Brand Revitalization, Brand Crisis. 

UnitS: (8 Hours) 
Designing and sustaining branding sttategies:Brand hierarchy, Branding strategy, Brand 

extension and brand transfer, Managing Brands overtime. Brand Architecture and brand 

consolidation. 
Brand Imitations:Meaning of Brand Imitation, Kinds of imitations, Factors affecting Brand 

Imitation, Imitation VsLater market entry, First movers advantages, Free rider effects, Benefits 

for later entrants,Imitation Strategies. 

Unit 6: (8 Hours) 
Making Brands go Global:Geographic extension, sources of opportunities for global brand, 

single name to global brand,consumers & globalization, conditions favoring marketing, barriers 

to globalization, managerialblockages, organization for a global brand, pathways to 
globalization. 
Luxury Brand Management: 
Luxury definition and relativity, luxury goods and luxury brands, basic psychologicalphenomena 

associated with luxury purchase, luxury marketing mix, luxury retail, Internationalluxury 

markets: historical leaders and emerging countries. 

Case studies (4 Hours) 
Practical Components: 

• Go to a supermarket and find the brand elements in various brands of soaps, 
mobilesjeans, and other product 

• If you would start an MBA College, what would the positioning be with POP's and 

POD's? 
• Pick up your college, analyse its positioning and how would you reposition it? 

• Pick a multiproduct company and as completely as possible analyze its brand portfolio 

and brand extensions? 
• Consider some groups like Tata's, Birla's, Infosys etc -what is their branding strategy 

• Students are supposed to assess the product life cycle and appraise alternative approaches 

to luxury brand management. 
• Students can select any two popular brands and identify and examine the criteria for 

success in the luxury brand industry. 

RECOMMENDED BOOKS: 
• Strategic Brand Management, Building Measuring & Managing Brand Equity - 2nd Ed 

Phi / Pearson Education - Kevin Lane Keller. 
• Brand Management -The Indian Context - Y L R Moorthi - Vikas Publication. 

Strategic Brand Management - Jean, Noel, Kapferer- Kogan Page India. 
• Brand Imitations- Dr S Kaplan, Dr S Pandey, 1/e, HPH, 2004. 
• Brand Management, Tapan Panda, 2/e, Excel Publication. 
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REFERENCE BOOKS: 
• Brand Management- Harish V Verma, 2/e, Excel BOOKS. 

Compendium Brand Management- Chunnawalla, 1/c, HPH, 2003. 
• Managing Indian Brands - S Ramesh Kumar - Vikas. 
• Strategic Brand Management- Richard Elliott & Lurry Pcrclu, 1/c, Oxford Press._ 
• Creating powerful brands - Chernatony, 1/e, Elsevier Publication. ~~ 

~~s~ . 
. s Adrnlnistrat1on 

oept. of susmesE & ,echno\ogy 
t~ te of ngg. 

IA Msrl..'% In~ ij\JAR _ 57 4 225 
Exam Hours: I~ 

RURAL MARKETING 
Subject Code : 16MBA MM405 
Number of Lecture Hours/Week : 03 
Number of Lecture Hours : 56 Exam Marks: 80 
Practical Component : 02 Hours/ Week 

Objectives: 
• To provide a conceptual understanding on the RuralMarketing with special reference to 

Indian context. 
• To create awareness about the applicability of the concepts, techniques nnd processes 

ofmarketing in rural context. 
• To familiarize with the special problems related to sales in rural markets. 

Outcomes: 
The student should be able to: 

► Highlight the characteristics of Indian rural markets and describe the differences between 
rural and the urban economy 

► Analyze the roadblocks of Indian rural market and advocate solutions for the problems of 
rural markets. 

► Emphasize the different strategies adopted by Indian companies for rnral markets. 
► Apply the strategies to be adopted for influencing the rural consumers. 

Unit 1: (8 Hours) 
Introduction to Indian Rural Marketing: Definition, scope of rural marketing, concepts, 

classification of rural markets, rural vs. urban markets. Rum! marketing environment: 

Population, occupation pattern, income !:jeneration, location of rural population, expenditure 

pattern, literacy level, land distribution, land use pattem, irrigation, dcvelopnient programs, 

infrastructure facilities, rural credit institutions, rural retail outlets, print media in rum! ureus,ruml 

areas requirement, rural demand and rural market index, problems in rum! marketing. 

Unit 2: (8 Hours) 
Rural Consumer behaviour: Consumer buying behaviour models, Factors nffecting 
ConsumerBehaviour, Social factors, Technologicnl Factors, Economic Fuctors, Politicnl 
Factors,Characteristics of Rural consumer- Age and Stnges of the Life cycle, Occupution 11.nd 
Income, 
Economic circumstances, Lifestyle, Personality nnd Brand Belief, Jnfonnntion Search and 
prepurchasc Evaluation, Rise of Consumerism, Consumer Buying Process, Opinion 

LeadershipProcess, Diffusion oflnnovation, Brand Loyalty. 
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ADVANCED FINANCIAL MANAGEMENT 

Subject Code 
No. of Lecture Hours / Week 
Total Number of Lecture Hours : 56 

14MBA FM304 IA Marks 50 
Exam Hours 03 
Exam Marks : 100 

:04 

Practical Component 01 Hour / Week 

Objectives 
To understand the management of working capital and short term 

financing. 
To understand the techniques of cash, inventory and receivables 

management 
To comprehend the capital structure and dividend policy of the firm 

To enable the student to appreciate the role of financial managenmen 
in an organisation. 
To develop planning skill and monitoring skill in financial management 
functions effectively, so that the students be able to apply the 

appropriate management strategy to face the company challenges. 

Module I (8 Hours) 
Working capital management - Determination of level of current assets. 

Sources for financing working capital. Bank finance for working capital. 
(No problems on estimation of working capital). Working capital financing: 
Short term financing of working capital, long tem financing of working 

capital. Working capital leverage. 

Module II (6 Hours) 
Cash Management - Forecasting cash flows - Cash budgets, long-term 

cash forecasting, monitoring collections and receivables, optimal cash 
balances Baumol model, Miller-Or model, Strategies for managing surplus 
fund. 

Modue (7 Hours) 
Receivables Management - Credit management through credit policy 
variables, marginal analysis, Credit evaluation: Numerical credit scoring and 
Discriminate analysis. Control of accounts receivables, Problems on credit 
granting decision. 

Module Iv 
Inventory Management: Determinations of inventory control levels 

(7 Hours) 
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ordering, reordering, danger level. EOQ model. Pricing of raw material. Monitoring and control of inventories, ABC Analysis. 
Financial Management & Policy Vanhome, 12/e, Pearson 

Principle of Corporate Finance- Brearly and Myers, 10/e, TMH, 2012. 

Corporate Finance: Theory & Practice 

Wiley India Pvt. Ltd., 2009. 
Cases in Financial Management Pandey & Bhatt, 2/e, TMH, 2012. 
Financial Management: Comprehensive Text Book with Case Studies - 

Ravi M. Kishore, 7/e, Taxmann. 

Module V Ashwath Damodaran, 2/e, 
Capital structure decisions - capital structurc & market value of a firm. Theories of capital structure N approach, NOI approach, Modigliani Miller approach, traditional approach. Arbitrage process in capital structure. Planning the capital structure: EBIT and EPS analysis. ROI & ROE analysis. Capital structure policy 

(10 Hours) 

Module V1 
Dividend policy - Theories of dividend policy : relevance and inelevance dividend decision. Walter's & Gordon's model, Modigliani & Miller approach. Dividend policies - stable dividend, stable payout and growth. Bonus shares and stock split corporate dividend behaviour. Legal and procedural aspects of dividends Corporate Dividend Tax. 

(8 Hours) 

Module VI AN 

Special issues in financial management 
Corporate financial nmodelling Agency problem and consideration. Effect of inflation on Asset value, firm value, retums Financial planning - Basis of financial planning, sales forecast method, pro-fomma P & L account method, pro-forma balance sheet method, determination of External Financing Requirement (EFR). 

(10 Hours) 

Aiva's 
Ineitute 

cf Engg. & 
Technology 

AR- 574 225 

Dept. of 
Duciness 

Atministaion 

Practical Components 
Study the working capital financing provided by a Bank and submit the report on the same 

Study the annual report of any two companies and prepare a cash 
budget for next year. 

RECOMMENDED BOOKS: 
Financial Management - Prasanna Chandra, 8/e, TMH, 201l1. 

Financial Management - M.Y. Khan & P.K. Jain, 6/e, TMH, 2011. 
Financial Management - L.M. Pandey, 10/e, Vikas, 2011. 

REFERENCE BOOKS: 
Financial Management: Theory & Practice - Brigham & Ehrhardt, 10/e, 

Cenage Leaming, 2004. 
Corporate Finance: Ross, Westerfield & Jaffe,- TMH - 8/e, 2010 
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Students may visit a SHG/NG0 and study the micro finance aspects Visit a bank/financial institution providing factoring service and submit 
a report. 

RECOMMENDED BOOKS: 
Indian Financial System Bharati V. Pathak, 3/e, Pearson Education. 

2011. 
Investment Banking- Pratap G Subramanyam, Tata McGTaw Hill, 2012. 
Financial services - Khan M.Y, 6/e, McGraw Hill, 2011. 

Financial Markets and Services Gordon& Natarajan, 7/e, Himalaya 
publishing, 2011. 

Merchant Banking & Financial services - Vij & Dhavan, 1/e. McGraw 

Hill, 2011. 

REFERENCE BOOKSS 
Indian Financial System - Machiraju, 4/e, Vikas, 2010 

Indian Financial System-Khan M. Y, 7/e, TMH, 2011 
Dynamics of Financial Markets and Institutions in India Srivastava 

R. M, Excel Books, 2010. 
Banking and Financial Services, Dr. Mukund Shanna, HPH, Ist edition, 

2014 
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